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Fighting back against deceptive forces within the addiction treatment industry that are attempting to profit off of her company’s name 
is a routine part of the job for Hollie Higgins, business development director for Santé Center for Healing in Argyle, Texas. 


In the span of just a few hours on Feb. 22, Higgins says she filed a trademark complaint with Google over another company’s 
unauthorized use of Santė's name in a paid search result, sent a cease-and-desist letter to a website offering reviews of treatment 
centers but listing misleading contact information that directed viewers to an unaffiliated call center, and dealt with another site with a 
directory of providers that required the companies listed to pay a fee to have their correct contact information included. 


The cat-and-mouse game in deceptive online marketing continues. In at least one area, however, a stringent set of regulations was 
put into place last year: In July, LegitScript, a privately managed verification and monitoring service, unveiled a certification for drug 
and alcohol addiction treatment providers. Search giant Google adopted the certification as a requirement for advertising in paid 
search results, social media titan Facebook shortly followed, and Microsoft-backed search engine Bing signed on in March. 


The process for treatment centers to obtain certification is extensive, and significant costs are also involved. Still, as evidenced by 
Higgins’ experience in February, the flow of bad ads has not stopped. Such episodes have left addiction treatment centers to 
wonder: If LegitScript's online marketing certification process was designed to shut down deceptive online ads for addiction 
treatment, is the process actually working? 


“It's a good question,” Marvin Ventrell, executive director of the National Association of Addiction Treatment Providers (NAATP) told 
BHE in an email. NAATP worked with LegitScript to create the 15 certification standards that determine which organizations qualify. 


“We believe the [LegitScript] program is effective, but there are still problematic practices online,” Ventrell continued. “Some of these 
are not within the control or even purpose of the [LegitScript] program; they are Google issues and some of those issues may simply 
not be fully controllable. So, one piece of this is that we have to be realistic.” 


Obtaining certification 


This is not LegitScript's first foray into certifications designed to curb dubious online ads in the healthcare sector. In 2010, Google 
implemented a crackdown on Internet pharmacies’ use of its AdWords platform similar to the one enacted last year for addiction 
treatment centers. Google worked with the National Association of Boards of Pharmacy to establish an accreditation process, and 


appearing on Google. 


Today, the process for drug and alcohol addiction treatment providers to obtain certification is lengthy and highly detailed. Higgins 
says Santé first was asked to provide basic information, such as the company’s geographic footprint, length of time in business, 
accreditation letters, audit history, insurance information and patient manuals. That was followed by a request for more than two 
dozen policies around discharge, intake, medical observation, types of medications used in detox, safety policies, drug screening 
policies, regulations around visitation and email with internal and external sources, lease agreement and/or land ownership, Santė's 
code of ethics, and quality management programs. 


To maintain its compliance, Higgins says Santé recently was asked to provide resumes for every principal, executive and licensed 
clinician on campus, as well as a roster with the name and title of every employee, including kitchen staff, maintenance workers and 
housekeepers. 


Higgins tells Behavioral Healthcare Executive she has no problem providing the amount of information required by LegitScript, but 
she laments the investment of the Santé’s resources when the company is still seeing the same pre-LegitScript certification era 
problems arise, as the company has continued to file trademark infringement complaints with Google over paid search result ads. 
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“Yes, there is the investment on the treatment center side,” she says. “If it was for a mechanism achieving what we hoped it would 
do, then it's all worth it. Families and individuals are getting connected to the care they need. But that has not totally been our 
experience.” 


Cleaning up search results through these accreditation processes can take time, but in the case of the crackdown on online 
pharmacies, the eventual payoff was substantial, David Khalaf, communications specialist for LegitScript, said in an email. 


“When we started working with the search engines to clean up the ad space for online pharmacies and other healthcare content in 
2010, it took several months, but we've ultimately achieved a sustained reduction with the ratio of bad-to-good ads being a hair 
above zero (about 0.18%),” Khalaf said. “That continues to this day, and those few that try to slip through are quickly detected and 
removed.” 


Since implementing the certification process for addiction treatment providers, Khalaf said LegitScript has observed a “dramatic 
decrease in violative ads,” although it’s difficult to pinpoint an exact drop in the number of bad listings appearing now compared to 
before. The online pharmacy issue had been simmering long before LegitScript got involved, which created a greater body of data to 
assess, whereas the certification process for addiction treatment providers was launched much more quickly once it became clear a 
problem existed, Khalaf said. 


LegitScript expects a “reduction will continue over time toward a permanent, sustained environment that keeps the bad actors out,” 
Khalaf said. In the meantime, he empathizes with providers who have completed the certification process and are frustrated to still 
see bad actors popping up in paid search results. He encourages good-faith operators to report problematic ads when they spot 
them. Bad ads can be reported either to the platform on which they appear, such as Google, or through LegitScript's reporting 
function. 


“Reporting is not only useful in removing the problematic ad in question, but in fine-tuning strategies to ensure ads like it don't 
reappear in the future,” he said. 


Exploiting other loopholes 


Peter Thomas, NAATP quality assurance officer, said in an email that as certain known problematic behaviors have been addressed, 
loopholes—including those that don’t fall under the purview of LegitScript—are starting to be exploited elsewhere. These include 
uncertified call aggregation, and directory and lead sales sites bidding on the names of treatment centers and other specific search 
terms. 


“A common misperception within the field is that Google banned all treatment-related advertising,” Thomas said. “The ban has really 
been a restriction on specific addiction-related keywords. Websites that are precluded from certification continue to exploit this 
loophole and find new ways to advertise.” 


NAATP has heard “significant frustration from advertisers and members who feel their brands are being unfairly targeted” by these 
practices, Thomas said, adding that the association has been in touch with advertising platforms to alert them of deceptive listings 
and that it has worked to educate members on how to mitigate this practice in their campaigns. 


NAATP has also been working to close loopholes in its own code of ethics. In March, it announced the release of Ethics Code 2.5, 
an amendment to address certain provider practices not expressly addressed in version 2.0. Among the changes to NAATP’s code 
of ethics: 


e Member organizations may no longer own, operate or otherwise control directory-style websites. “NAATP believes that it is a 
fundamental conflict of interest for a treatment provider to operate a directory purporting to unbiasedly direct consumers to care 
providers,’ the association said in a news release announcing the new code. 

e Branding requirements for advertising have been clarified, including TV ads that do not identify the provider paying for the ad. 

e Ads referring to competitors while promoting one's own program are prohibited, as are ads for services that the provider does 
not actually offer. 


Meanwhile, Higgins says she will continue her fight against bad actors to protect the integrity of her 23-year-old organization’s brand, 
and that she hopes regulators such as LegitScript keep going in their efforts as well. 


“I hope LegitScript continues to evolve in a way that increases its effectiveness so that families and individuals in crisis who need 
expert levels of care will get that care,” she says. “It feels vulnerable to talk about. But there is a commitment to the work we do and 
the people we serve.” 
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To understand the state of the mergers and acquisitions (M&A) landscape within the substance use disorder (SUD) sector 
specifically, examine the M&A market from the top down, analysts from the Braff Group told attendees of the Treatment Center 
Investment & Valuation Retreat on Monday in Scottsdale, Arizona. 


Braff Group Managing Director Steve Garbon and Senior Advisor Nancy Weisling guided TCIV attendees through the state of M&A 
from the broad market overall to healthcare, behavioral health, and finally SUD programs. 


“The last 30 months have been crazy, whether it's COVID or tax changes or interest rates rising as quickly as they have,” Garbon 
said. “But there are more and more deals being done, and trends remain strong.” 


Including debt financing, broad M&A activity involving private equity firms is on track to finish the year about 4% off the sizzling pace 
set in 2021. Average deal values per transaction are also seeing a drop, from a little more than $160 million in the third quarter of 
2021 to just over $120 million in the third quarter of 2022. 


Within the healthcare services sector, deals are down 25% year-over-year. However, 2022 figures are still on pace to be up about 
5% from 2020, the Braff Group analysts said. Drilling down further, the behavioral healthcare sector has a similar story: a 22% year- 
over-year decline in deals, but a slight increase from 2 years ago—figures that include a 21% year-over-year decline in deals 
involving private equity, but a 4% increase from 2020. 


Merger and acquisition activity involving substance use disorder treatment providers, down 31% year-over-year, but up 9% from 
2020, has been punctuated by “an inevitable shift to multidisciplinary services,” according to Garbon and Weisling. 


Given the clinical efficacy of treating SUD as a chronic condition that often requires different services and sites of care at various 
stages of the treatment process, and global payment systems that reward a more holistic treatment protocol, the hard boundaries 
between programs are being chipped away, Garbon and Weisling told TCIV attendees. As such, the Braff Group is seeing far more 
cross-program consolidation. 


With the exception of staffing, medication-assisted treatment (MAT) is the only active healthcare service segment that is on pace to 
exceed M&A results from 2021, with a projected 31 deals, up from 29 in 2021. 


Meanwhile, continuing a trend that Dexter Braff, MBA, MS, Braff Group president, outlined for TCIV attendees in 2021, acquisition 
interest in high-end residential addiction treatment programs has continued to decline dramatically as buyers are turning their focus 
to more affordable private pay, in-network, and Medicaid-reimbursed SUD treatment programs. Whereas Braff analysts had 
expected the continued decline in high-end residential program deals, mid-range residential deal flow is heading toward a larger- 
than-expected drop-off for 2022, barring an unforeseen surge to finish the year. Still, the projected 20 deals involving mid-range 
programs for 2022 would continue an upward trendline from 2020, the analysts noted on Monday. 


Toward the end of their presentation, the Braff analysts shared several other M&A developments observed in 2022: 


e Partial hospitalization program (PHP) and intensive outpatient program (IOP) deals have seen an “inexplicably large drop-off,’ 
according to the Braff executives, although they did posit that the decline could be a function of the increasing number of 
multidisciplinary programs. PHP and IOP services could be embedded in other residential and community-based programs. 

e Consisting primarily of providers focusing on the treatment of eating disorders, demand is high for specialty programs, but the 
number of acquisition candidates heading into 2023 is limited. 

e Aggregate SUD treatment program deal flow through 3 quarters in 2022 is down year-over-year, however, it remains on pace to 
exceed 2019 and 2020. 

e Private equity activity in the SUD space has been down after record volume in 2021—a decline that Braff analysts attribute to 
concerns regarding interest rates, a general economic slowdown, and unrest in eastern Europe. A decline in deal volume is not 
too surprising after a 10-year ramp up, the analysts said. And despite the decline in activity, PE firms still account for more than 
50% of SUD deal flow. 
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Looking Ahead 


The Braff Group analysts concluded their presentation by offering up the following series of M&A trends to watch in 2023: 


e An inevitable shift to multidisciplinary services 

e Technology-enabled, home-based medication-assisted treatment and SUD treatment 

e A reduction in regulatory barriers to dispensing MAT 

e Arise in psychedelic-assisted therapy 

e An integration of primary and behavioral healthcare into whole-person, value-based care alternative treatment and payment 
models 
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During the recent Treatment Center Investment & Valuation Retreat in Scottsdale, Arizona, Dan Gemp, president and CEO of 
Dreamscape Marketing, presented his annual “Future Cast” in which he took stock of the current state of the marketing landscape in 
behavioral healthcare and offered predictions on trends that could emerge in 2023. 


In an interview with Behavioral Healthcare Executive that was conducted on site at TCIV, Gemp touched on a number of topics 
impacting marketers in the behavioral healthcare space, including the following: 


e What organizations need to know about the state of search engine optimization and pay-per-click advertising 

e The reasons outside entities may struggle with the intricacies of marketing in behavioral health compared to other areas of 
healthcare 

e HowTikTok can be a useful way for behavioral healthcare marketers to reach younger audiences 

e The complementary (and sometimes adversarial) relationship between behavioral health and primary care providers 


Editor's note: This interview has been edited for length and clarity. 


Behavioral Healthcare Executive: While there have been so many developments in marketing that we will touch on shortly, 
why are the fundamentals of having a good website with strong SEO still so critical to a behavioral healthcare 
organization’s bottom line? 


Dan Gemp: Google still has massive market share—about 92% of searches are done on Google. If you have an optimized website 
that is pleasing to Google and gives consumers the information they need, it’s still going to be a primary driver of patients. It's just 
the best patient acquisition channel that’s available to your marketing dollars. 


BHE: What's going on with SEO and PPC these days? 


DG: | like the direction of SEO. The artificial intelligence (Al) technology they're using is learning, and so it's much more 
conversational versus just keyword jargon. It’s evolving. If you're writing dialogue-style content and guestion-and-answer format 
content—it’s called semantic search—Google actually prefers that content now. The old school way of actually writing a good piece 
of content is now deemed as authentic and relevant, and it’s educational to consumers, so Google will rank it as high as it’s able to. 


BHE: Is marketing for behavioral healthcare different from other areas of healthcare? There are some organizations that 
are getting into the behavioral healthcare space that we might not have been talking about within this sector 5 years ago or 
even a couple years ago. And maybe they’re having a little bit of a rough go of it. What’s going on there? 


DG: It's really interesting. We keep an eye on emerging technologies as well as overall healthcare marketing. We're working with 
some national hospital systems and overall wellness industry. They don’t have the same challenges that this industry has, where a 
new market entrant can show up with a lot of money, a large marketing budget, and they don’t realize where that will be wasted. 
Behavioral health is actually a very retail-oriented segment of healthcare. A potential client has already self-assessed a little bit, and 
if they know they need addiction treatment, they’re going to Google “addiction treatment.” They're not just looking up the signs and 
symptoms of withdrawal, for example. 


So, the new market entrants—massive telehealth systems with private equity backing, or even groups like CVS and Walmart and 
Dollar General—are getting into value-based outpatient care, and they’re now becoming indirect competitors. The marketing 
changes try to compete with indirect competitors and go direct to consumer a little bit more efficiently than these big, new market 
entrants. 


BHE: While a website, SEO, Google Ads are all still dominant marketing channels for behavioral healthcare providers, is 
there a certain social media platform that might be particularly popular with a younger audience that marketers should be 
keeping an eye on in 2023 in this space? 
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DG: Breaking down your audience by age is very, very advisable. You're going to see a lot of self-aware patients searching for 
alcohol treatment. You're going to see a lot of family members searching for a loved one when it comes to opiates. On social media, 
though, if you break down that audience segment, Gen Z and your younger audience, which is the fastest growing segment in terms 
of need of mental health treatment—TikTok. 


It’s a unique channel. You need a good spokesperson with a following that is applicable to mental health and life coaching and 
wellness overall. But it's an entertainment channel that this younger generation is using as a search engine, whereas the older 
market segments, they don’t use Facebook as a search engine. You don't really choose a doctor from Facebook. 


BHE: Hopefully not. 
DG: Hopefully not. | haven't. We would go to Google for that and Facebook for other things, right? 
BHE: Right. 


DG: But TikTok is becoming a search-driven platform where, again, relevant content does have impact. And why is an influencer 
called an influencer? Because they have direct influence over their audience. 


BHE: Is it a challenge to try to present material that’s relevant to mental health and addiction treatment on what 
theoretically is a lighter and more enjoyable platform for entertainment and escapism from your day-to-day life? 


DG: You need content that can resonate with a wider audience. The ice bucket challenge that went around, something like that, that 
can activate a broad audience, get family members involved, get community awareness built out. That's the type of content that will 
have the most impact, or actually generate potential admissions, which is the goal. 


Whereas historically, again, Facebook, Instagram, those are good channels to brand yourself on, but you're not going to have direct 
pull of new patients from those channels as readily. | would also say for this younger generation—the quarantine population where 
they were just on lockdown for 3 years of their life, no rites of passage, no prom, no friends, no sports, no college recruiters--they’re 
having a rough go as a generation right now, and they're in their early 20s. And so, if they're turning to TikTok for help or as a lifeline 
compared to suicide, some of that subject matter can be direct and it works really well because it's the only place they're going to 
search for that content. 


BHE: That makes sense. Switching gears, are there opportunities for more collaboration between behavioral healthcare 
providers and primary care organizations? Are they referring or are they competing? What's the relationship there? 


DG: Yes, they're referring, and yes, they're competing. We're seeing multiple things happen at the same time. The landscape on the 
insurance side is leaning towards value-based care. They would love to have value-based care, outcomes-based reimbursement. 
That's their ideal. So you'll see these bigger retail players—CVS, Walmart, Amazon—moving towards that side of the market. And so 
there actually is a lot of opportunity, the same way an outpatient treatment center or a detox center might be partners with a 
residential treatment center. They may refer patients back and forth at different levels of care. You'll have an opportunity, particularly 
if you're getting into value-based care to cross promote, to send your outreach reps and build enterprise-level partnerships with 
groups as large as CVS and Walmart. 


It's weird to be saying this, that your marketing efforts should work on enterprise partnerships with Walmart. But the general trend is 
your primary care provider is now asking on your annual wellness checkup multiple mental health indicator questions, and 60% of 
patients could benefit from direct mental health therapies right now. So, you do have opportunity to market to primary care providers, 
physician groups, on up through hospitals who often don't want to deal with the acute nature of addiction, and then partner with 
these giants of retail. 


BHE: Any other trends that we should be keeping an eye on marketing-wise in 2023? Anything else that you wanted to 
touch on that we haven't covered yet here? 


DG: Pay-per-click ads in particular, because the inflation on Google hasn’t been as bad as it was in years past or before LegitScript 
came into being, it's leveled out at about 2% to 3% a year, so your cost per click will go up 3%. But now the dataset that comes with 
it is much cleaner, much more predictable. We've seen some groups operate where they look at the data, and it’s highly efficient, 
and they're getting the most bang for their buck, the best cost per admission. 


There are other groups who just want to get the most volume, but it's a very inefficient level of spend. Keep an eye on that. It's a 
bell-shaped curve where you can underspend and you can overspend. It'll be very expensive source of admissions, but try to find 
that sweet spot from your data. 
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Among the many ways in which substance use disorder wreaks havoc on a person’s well-being, oral health often is an overlooked 
component. Nevertheless, the effects that illicit substances and misuse of prescribed medications can have on teeth, gums and the 
oral cavity can also lead to other health concerns, all of which greatly hinders recovery. 


For that reason, Mark Calarco, MD, the national medical director for American Addiction Centers, says his aim for AAC facilities is to 
be true medical homes for clients, and not only places that directly treat addictions and co-occurring disorders. 


“Sometimes, we think of oral health as being secondary behind those other issues in priority, but the research is showing it’s just as 
critical as any other aspect,” Calarco says. 


“Meth mouth"—severe tooth decay and gum disease—is a commonly known result of methamphetamine use, as illustrated by a 
2015 National Institute on Drug Abuse study in which 96% of methamphetamine users in were found to have cavities. But other 
substances, from opioids to cocaine to even marijuana, have been shown to cause damage to the mouth. A 2005 study appearing in 
the British Dental Journal found that 95% of all illicit drug users surveyed reported experiencing dry mouth, while 75% experienced a 
“chewing” sensation, 56% felt pain or tenderness in their jaw muscle or jaw joint, and 52% developed a habit of grinding their teeth. 


Understanding the effects 


Dry mouth in particular opens the door to a series of other oral health problems, says Harold Katz, DDS, founder of the California 
Breath Clinics. 


“Healthy mouths are always in balance, which means you have plenty of saliva,” Katz says. “Saliva does a lot of beneficial things. 
Not only does it keep your breath fresh, it prevents tooth decay and gum disease because of the enzymes in saliva, as well as 
minerals and oxygen.” A lack of saliva can also eventually lead to the beginning of gingivitis, bleeding gums and the loss of teeth, 
Katz adds. 


Oral health problems stemming from substance use put patients at an increased risk for other ailments as well. The oral cavity is its 
own microbiome with its own set of bacteria, says Calarco. Imbalances in that microbiome heighten the potential for heart attack, 
cardiovascular disease and Type II diabetes. 


Both Katz and Calarco note that pregnant women face even more risks, including preterm labor and miscarriages. When patients 
have bleeding gums, the open wound sites created in the mouth allow toxins to enter the bloodstream and cross the placenta, 
affecting the baby, Katz says. 


“It's that whole continuum of drugs directly and indirectly leading to a domino effect in causing a lot of disease processes,” Calarco 
says. 


Oral health in treatment 


Self-neglect, particularly with regards to oral health, is a common theme among those with substance use disorders, making the re- 
establishment of good oral hygiene practices a key part of addiction treatment, Calarco says. 


Katz recommends that patients brush their teeth twice per day and two minutes per brushing. He also recommends treatment 
centers to provide non-alcoholic mouthwash and toothpaste, and to also use a toothpaste with fluoride to remineralize the tooth 
enamel. Lastly, Katz recommends daily flossing to remove food particles, which promotes faster healing of gums. 


Calarco, meanwhile, says that when addiction treatment patients are in detox, be prepared for patients to experience increased oral 
pain, including pain in the jaw and headaches, if they have underlying dental health issues. 


“(Opioids) can mask a lot of underlying, serious dental issues,” he says. “When patients are going through the withdrawal process 
and treatment, all of the sudden, that pain will rise to the surface and be very acute. If you’ve ever had bad tooth pain, you know it 
can be excruciating.” 


Opioid alternatives post-surgery 
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During many cases of addiction treatment, it is discovered clients will require extensive dental work to address damage incurred 
through substance use. Such surgery could cause intense pain for the client, but given their substance use history, prescribing 
opioids isn’t a safe and viable option. In these situations, Mark Calarco, MD, recommends the following alternative pain 
management modalities: 


e Topical analgesics, such as lidocaine and clove oil 

e Nonsteroidals (NSAIDS), such as ketorolac and naproxen 

e Acupuncture 

e Bridge, a neuro-stimulation device that attaches to the earlobe that targets withdrawal-related pain 

e Auricular therapy 

e Ice, heat, ultrasound or a battery-powered TENS (transcutaneous electrical nerve stimulation) unit, which uses a low-voltage 
electrical current to deliver pain relief through skin patches 


Calarco also notes that many of these modalities can be combined or “stacked” to provide additional comfort. 


k*k * * 


Oral health impacts by substance 


Various illicit substances heighten the risk for different oral health ailments. The following is a list of oral health complications specific 
to different intoxicating substances: 


e Opioids: Heroin causes sugary food/drink cravings. Other complications include: grinding teeth, oral fungus, viral infections, 
loss of sensitivity (which could lead user to ignore cavities or gum disease). 

e Alcohol: Increased plaque buildup, rapid tooth decay, tooth stains. 

e Amphetamines: Grinding teeth, jaw damage, dry mouth. 

e Cocaine: Powdered form rubbed into the gums creates mouth sores and damages tooth enamel, while snorting damages upper 
palate tissues. Cocaine use can also lead to jaw and mouth-related muscle spasms and grinding teeth. 

e Marijuana: Oral cancer, dry mouth, vomiting, tooth enamel damage 

e Meth: Dry mouth, gum disease, grinding teeth, increased cravings for sugary foods and drinks. 

e Tobacco: Smoking and chewing tobacco increases risk of oral/throat cancer. Other risks: gum disease, halitosis. 


Source: https://americanaddictioncenters.org/how-does-drug-abuse-affect-teeth-health/ 


k*k k*k 


Substance use spotted by dentists 


While oral health issues often surface during addiction treatment, the inverse is common as well. 


Harold Katz, DDS, founder of the California Breath Clinics, tells Addiction Professional that it is often dental professionals who are 
the first to identify a patient’s potential substance use disorder because individuals with SUDs tend to stay away from physicians. 


“It's pretty easy for a dental professional to look and see something isn’t quite right,” Katz says. “Today, if people can sneak around 
and are addicted to opiates and no one can tell, sometimes the dentist can tell by the constant dry mouth, increase in tooth decay 
and increase in gum disease.” 


https://www.hmpgloballearningnetwork.com/site/addiction/article/treatment/oral-health-additional-concern-providers-chew 


>> READ THE ARTICLE HERE: 
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“The fact is actually 
happening and running ali 
these events in my home: 
town — Cleveland, Ohio 

A place I believe n’. Im ex 
tremely proud af my home 
town and that all these fans 
‘rom ell over the world are 
going to come here and see 
‘what Tve known my whole 
Îife. You couldn't ask for 
anything better” 

The premium live event, 
which will stream on Pen: 
ook, will be the culmi. 
nation of a busy week for 
WWE in Northeast Ohio 
The company will have a 
series of supporting events 
In the days leading up t0 
the main card, indud 
ing an episode of “Friday 
Night SmackDown" ci 
‘Aug. 2 from Rocket Mort 
trope Field Hesse 

Last years “Summer 
Slain,” which was held at 
Ford Field in Detroit. drew 
51477 fans, according to 
Wresti ix, a Patreonbased 
service that tracks ticket 
tales for wrestling events 
‘The show did an $85 mil 
lion live gate, which set a 
WWE reecrd for events not 

neluding WrestleMani 

eet sales for this years 
installment in Cleveland 
have the show an track t0 
eclipse last year’s aiten 
dance, per WrestleThe as 
WWE continues on is best 
run at the box office in de- 
cades. 

“The faet that WWE is 
able te xo town to town and 
run these stadium shows, 
not just in America, but in 
ternationaliv as well, the 
product has so much barë 
right now” Gargano said. 
“The faet that al that is g- 
ing on and Tim atie to de a 
champion in the company 
furrentiy is pretty wild 10 
me, man. IF you'd have told 
me when Iwas a fan în the 
‘Attitude Bre (WWE's wild. 
Tate-vos boom led by Stone 
Cold Steve Austin and The 


Roek) that this would bo I 


happening. [ won't have 
believed vou. But we're liv 
ing în that reality, and fre 
pretty freaking eoo” 
“Summerslam” will be 
headlined by a WWE ti 
le match between cham 


Chalamet 


“tes going 10 be iposi 
ble for peopie in trailers oF 
teasers br photos toseg, but 
the way he grows this char- 
acter is a veal act of acting 
brilliance in my opinione 
Mangold said. 

"T Like Us” une X user 
said about the trailer 


dy Rhodes sets Solo sikoa 


sramonial guar smash during me rst. 
all came between the Cleveland Browns and the Jacksonville Jaguars 


up for his Cross Rhodes mov 


during "Money in the Bank" st Seotiakan Arena on Jay 
8, in Toronto Ortarie, Rhodes will ‘ace Skoa fer the WWE 
charrpionshi in tye rain event of "SummeiSlet en Aug. 
Sat Cleveand Browns Stadium. 


pion Cody Rhodes and the Gargano and partner 
mew selancinted leader of Tommaso Ciampa, with 
The Bloodline, Sole Sikoa: whom he wen the WWE 


a World heavyweight title 
match between champ Da- 
mian Priest and Gunther; 
and women world cham. 
pion Liv Morgan taking on 
former champion Rhea Kip- 

ther featured matcher 
include CN Punk vs, Drew 
McIntyre, with special ref- 
eme Seth Rollins end West 
lake native Logan Paul de. 
fading the United States 
ehampioaskip against LA 
Knight. 


minds me of how Joaquin 
Phoenix alan sound ex. 
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"A Complete Unknown’ 
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tag team championships 
during the July 3 episode 
of “SmackDown,” remain 
inrait- and-see mode with 
regards to what they will 
Le doing in Cleveland. As 
ofthis writing, the champe 
have yet to be scbetuled for 
a maich at “Summerslam” 
Put Gargano is cager to per 
form for his hometown 
“ius a hone game” Gar- 
gano said. “It means the 
‘World to me. Pm happy do- 


into musicale. Last year, 
Chalamei played the titu- 
Jar Willy Wonka in the ori- 
sin story “Wonka” — set be 
fore the events of ntti 
ara the Chocolate Factory 
“A Complete Unknown, 
which arivecin theaters 
December, follows the ca- 
reer of the folk icon, open- 
ing on the singer's 1061 ar 
val in New York City from 
Minnesota Monica Barbaro 
plays Joan Baer, Elle Fan 
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iy Morgen attends the 
premiere of “The ron Claw 
‘n Des: I, atthe DGA 
“Theater in Lox Angelės a 
Wine “SummerSlam” at 
Cleveland Bionrs Stadium, 
the wreetlar wil take on 
forme: champion Rhea 
Finley. 


ing anything. I told WWE 
that 1 Wil do literally ev- 
ceriing when you are in 
Cleveland. Let me do all 
the media. the appearances, 
testi everything. This E 
my home. T want to o tall 
Well see what happens” 


ning depicte Sylvie Russo 
and Edward Norton is Pete 
Seeger in the movie, Boy 
Holbrook, R. J. Byrae, Scoot 
MeNairy, Dan Fogler and 
Will Harrison round out 
the cast 

The film is one of sev 
eral masie biopies bowing 
in the next few years 
cluding movies about Bruce 
Springsteen, the Beatles, 
Linda Kopstadt and ML 
chael Jackson, 


Horoscopes 
Aries (March 21-April 19): 
Theres charm in eting 
lense Iaghing a he tle 
things and embreca the 
absurditesof bfe 155 
plassere arda gi 
time with those certa 
people wha mate you feel 
Baytul, and youl varase 
yourself ina way that's 
genuine andunguærded, 
Taurus (April 20-May 20): 
Historical figures, celebri 
ties and penala you same 
Tate the same kd o! 
does. You've been known to 
Toruive you favorites, count 
yourself and yout loved ones 
Binang the Favorites and 
easy 
Gemini (May 21-June 21): 
To your ee. the world is 
filec with beauty, though 
sometimes yau take in 
these sights through ihe 
Birt ness f tears, Youll be 
Sucoesstalin a mssion to 
‘counteract a hundred rea 
sons to cry wth a thousand 
reasons to leugn 
Cancer (June 22-July 
22) Ask any instructor of 
not yoga. the temperature 
Warmth can allow 
For mers ‘uid, Heil 
Uy and the opportunity to 
west out (Pe bed stuff ard 
‘aka in more lite att rming 
breath, 
Leo (July 23-Aug. 22): 
You're a ford wish, You've 
fad it fer a while now, end 
thie ma time to gi up 
Anticipation is Ike a chod 
that lingers in tensien, 
taking ite sweet tima before 
resolving into the major 
Toots that satisfy the ear 
and return praco to tha 
=U 
Virgo (Aug. 23-Sept. 22; 
Take your spaikinę Hal 


ra 


Hustle 


Rose takes umbrage 
when he's compared to 
the 1919 Black Sox Scan- 
dal and Shocless Joe Jack 
Son “Joe Jackson was £ 
great payer, OK? But Joe 
Jackson took money to 
throw a baseball gume in 
the World Series | het on 
m own team to win” Rose 
insite there's a difference. 
Kven 45 years later 
hes 100 squirrelly, 100 bes 
grudging to fully come 
“lean. Occasionali Mon: 
r0ecatches him in outright 
lies There were other al 
legations inthe investiga 
tion concerning statutory 
tape and possibly owing 
money to the mob, mean: 
ing "essentially; they owm 
the manager.” which is 
how the MLB's investiga, 
toe put it Rose also served 
tne montas ina miniman 
security prison in Marion, 
Îllnci,ferchestirg on kis 
taxes. He insists the Tul- 
ing handed down by MLD 
‘war supposed te be brief as 
well — 2 one-year suspen: 
sion — and it becomes yet 
nother baffling discon: 
neet from realty 
Regarding the statu 
tory rape allegation, Rose 
save the girl was “within 
the range of her ag. 50 
Wio gives a (expletive) 
‘To which Monroe replies: 
“Nom lawyers Aled doen- 
memts saying that she was 
of legal age at that time, 
but pretty young, 167 
“First of all” Rose says 
Ai dont ever remember go- 
ing out witha Isearoid 
Eighteen, ves. But don't 
forget, f'm aot 50 ur 60 
when Pm going out with 
the 18-year-old. There's 


(Monroe isn't mike, 
which means every time 
Nesės a question — which 
is often — sa faint voi 
from off camera, a cho 
that suggests a lack of fore- 
thought about how these 
interviews were going to 
unfold) 

S dear Rose hopes to 
svay sentiment in his fevor 
and finally get his shot at 


gence ssa given and don't 
Dertnn things Bring 
mart «ne abet raving 
many thoughts; I's about 
heving good rca hel 
hat lead 
you to solutions that al 
difference, 
Libra (Sept. 23-Dct.23) 
A piose of good kara 


bia aspacts cf an archange, 
eles sula satisfying 
financial aspecto it that 
allone for naws experiences 
acing forward 

Sagittarius (Nov. 22-Dec. 
21): This is the perfect 
Mmomont to compara your 
turent state both 

er times when you felt 
GFarontl about yourself 
and your fe Lio what you 
learn to set realistic goals, 
Let past success inform the 
biagi 


Iy its norai 
deing. in fact, too much ac 
‘Ger can thwart your preg 
ress. Right now. H's mare 
Important 1a be Curious 
stout wat worth acing 
Many interesting things wit 
develop outof an open mind 
end hopeful attitude. 
Aquerius (Jen, 20-Feb. 
58): You mations gi 
ga excellent information 
to help you make decisions, 
but they are not the only 
fartors to weigh. Let your 
feelnoshela with naviga- 
ten but don't let them drive 
ta vahie 
Piscos (Feb. 19-March 
20% You've ser 
at peopie resar 
And not oniy doe 
ce represent. 
You have Fi common with > 


the Baseball Hall of Fame, 
which can only happen i 
the lifetime ban is lifted. 
‘That is unlikely. “He's 
never wrong, be's never 
going to apologize, het 
ievos going to hack down, 
Ws always somebody elses 
faut is how someone puts 
it “He is the hero of his 
‘own mind 

‘What's behind Rose's 
compulsion at this point? 
His accomplishments 
stand, regardless of 
‘whether ho i in the Hall 
fof Fame or not. You can 
understand or even sym- 
pathize with his disap- 
pointment. I so obviously 
Weighs om his mind. But 
as one sports writer puts 
it: "T matters if the guys 
who are controlling the 
outcome of the ame are 
betting and it matters 
they re betting an them- 
selves or thelr opponents 

Stll, there's iypoersy at 
play hore Ina li, current 
MLE commissioner Kod 
Manfred talks about the 
ways "sports gaming can 
de an important source 
of fan engagement.” Ts it 
wishful thinking to be- 
lieve everything will e- 
main stove board and 
scandal free? W's conspic- 
fans that Monroe never 

sks Rose his thoughts 
bout any of i, 

Wearingashirt with “hit 
king” stitched on the eal- 
Jar, Rose ultimately comes 
actose ws sadly aggrieved 
‘sid more than a bit lonely. 
This isn't how he envi- 
sioned his golden years, 
Other guys have dere the 
same or worse 1s the sub- 
text thet comes through, 
they just nover got audi 
andl he thinks its unfair 
{hat he being held toan 
standard at al 

There is no wisdom in 
hindsight, Nolons-celaved 
understanding of the sow- 
ing/tesping aphorism. 
Only a desire to be cele- 
brated one last time with 
an induction tothe Hall of 
Fame. He remaing Charie 
Hustle ta the end, even if 
he might be bappier ce 
cepting that his mistakes 
žie too big to wave away 
‘They've also what make 
ini human and complex 
D mau fed will 
frets he refuses to adr 
Sven exist 


Timothée 
Chaiamet 
portrays 
Bot Cyan in 
“A Gompiete 
Unknown” 
uein 
December. 


TODAY'S BIRTHDAYS 
Musie conductor Rizardo 
MutIIS B3. Former Senator 
and NEA Hallet Famer Bil 
Bradloy ic ET "Garfield" 
restat im Davis 
Produce! Dick Ebersl is 
17. Astor Sally Struthers 
1277. Archies: Santiago 
Čaisava ls 73.045 TV 
Journalist Scott Pel 

57. Actor 

60. sar? musician- produc- 
er Delteayo Marsalis is 58. 
UFC president Dana White 
is 53 Actor Elizabeth Se 
lay is 52, Basketball Hal of 
Farrer Manu G nosi ls 47, 
acta eho David Washin 
tonis 40. Actor Dustin i 
Iganis 38 


TV 


stai Merry Kafe <) Pow 
rock singer Cher Lioydis 91, 
Galfer Naly Korda i2 25, 


the others, it's aiso se 
thing they have in canon 
‘aith one amato Yeu bring 
people together to daight= 
fuletteci 

Today's birthday (July 
28): Youre 9 natural leader 
With a regal presanceand 
you't connect with pec 
pe fm ll waks af Ife 
You'lboas ucky as you 
are dering, Mars nicht 
an exchange of pror 
perhaps in the form oF 
Contact that saans years 
Fniantniopie ertorts wii 
bring healing and pre 

the wori. To your fierd 
oup youn be te glua. me 
Goges and te heart. Aries 
and Gamri adore you Your 
uk mums ate 7.20.1, 
Wand 7 

ite Hod Mathis ot 
HoisoyVattiscon, 


>> LISTEN TO THE EPISODE HERE: 
https:/Awww.thenailpodcast.com/2018/07/episode-12 7-ap-golf-writer-doug.html 


the 


Tuesday, July 31, 2018 


Episode 127 — AP golf writer Doug Ferguson 
on the final WGC-Bridgestone Invitational in 
Akron 


Firestone Country Club 
has played host to 
professional golf 
tournaments since 1954, 
including three major 
championships, the 
former World Series of 
Golf and the current s 
WGC-Bridgestone at firestone 

Invitational. But this 

weekend, the world's 

best golfers will tee it up in Akron for the final time before the tournament moves to 
Memphis next year. 


7“ + 


Doug Ferguson has covered golf for the Associated Press for 20 years, and he has 
been on hand for nearly every big moment at Firestone over the past two decades. 
On a special episode of The Nail, Ferguson shares some classic tales from 
Firestone's storied history—many of which prominently involve Tiger Woods, who 
has won in Akron eight times and will play Firestone for the first time since 2014 this 
weekend. From the “Shot in the Dark” to Sunday showdowns to an approach shot 
that rolled off the clubhouse roof and ended up in the cart of a guy delivering crunchy 
cream pies, if you've ever been to Firestone, this is an episode you won't want to 
miss. 


*** Don't forget: Travis is once again riding in Pelotonia to raise money for cancer 


research. You can help by donating at: pelotonia.org/travisulle 
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About the show 


The Nail in the Coffin is an award- 
winning Cleveland sports podcast 
covering the Cavaliers, Browns, 
Guardians, Buckeyes, sports media 


